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USSB, the only broadcaster
licensed by the FCC for

high-powered DBS.

The first to receive a DBS
license for US continental cover-
age, The United States Satellite
Broadcasting Company's dedica-
tion to satellite-to-home television
service has been reaftirmed by its
recent commitment to RCA-Astro
Electronics for the construction of
USSB's satellite system.

Within just a few short years,
USSB will bring to the American

W
SvSs—iav

viewer an unprecedented televi-
sion opportunity—a minimum of
six channels of the most diverse
programming and services ever
available, many which are exclu-
sive to DBS technology. USSB and
DBS...broadcasting for the future.

United States Satelllte Broadcasting Company, Inc.




THE PEOPLE’'S
COURT

In session for its fourth
hit season, “The People’s
Court” is seen on over
165 stations representing
95% of all U.S. TV homes.
A Ralph Edwards Produc-
tion in association with
Stu Billett Productioris.

COMING SOON

TELEPICTURES 3

The long-awaited sequel
to our Telepictures 2
movie package including
blockbusters like “The
Dollmaker” with Jane
Fonda and “World War [I1”
starring Rock Hudson. 28
films in all, accompanied
by fully-researched promo-
tional support tools.

LOVE
CONNECTION

The demographic hit of
the ¢lass of '83—84 is

now entering its second
“lovable” season. Thishalf-
hour, unpredictable reality
strip is an Eric Lieber
Production in association
with Telepictures. Sold in
over 130 markets repre-
senting 85% of the country.

COMING SOON

THUNDERCATS"

The $15,000,000 animated
first-run children’s strip
custom made for the early
fringeaudience. A Rankin/
Bass Production. Already
cleared in over 70% of the
country for a September
‘85 debut.

N.LW.S/EXTRA

The pre-eminent

weekly news service |
in syndication has gotten |
even better with the addi- |
tion of "EXTRA! Sold to
over 160 broadcasters ]
worldwide.

COMING SOON

COMING SOON

MASTERS OF FURY

15 knock-‘em-dead Kung
Fu action titles starring
the masters of Kung Fu
action and accompanied
by a full kit of promos,
sales tools and exploita-
tion materials.

THE TELEPICTURES
ANIMATED PRIME
TIME SPECIALS

All-family, FIRST-RUN,
OFF-NETWORK quality
prime time animated
specials. A holiday gift for
your viewers. Perennial
all-family programming
debuting in local syndica-
tion in the 1985-86 season.

As youcansee, we’'ve added some exciting new features to our collection
since NATPE. And we've even improved a few of our classics. So if you're
building a collection of your own, talk to Telepictures.

We’re not hard to pin down.

New York * Los Angeles « Chicago * Dallas * Atlanta
Paris * Munich * Sydney * Tokyo * Toronto

..RP.RAT I.N
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Rich fall syndicated programing harvest
Theatricals losing blockbuster appeal on television
Advance on the Eastern Cable Show

FALL HARVEST O Crop of syndicated fare rich in
game shows and music video programs for fall.
Shows targeted to specific dayparts on the wane.
PAGE 33.

MVN MOVES IN O Ted Turner announces he will
introduce new music video service on Oct. 26.
PAGE 36.

CPB VETO D Reagan vetos CPB funding for years
1987-89. PAGE 37.

BIRDS IN BAYQU COUNTRY O Satellite users
conference in New Orleans finds international
satellites, DBS hot topics of discussion. PAGE 38.

DBS MONIES O USIA sets aside funds to study
possibility of direct broadcast sateliite service.
PAGE 40.

BLOOM IS OFF O Theatrical movies, with increasing
exposure on pay TV and videocassettes, are
losing audiences on television. PAGE 42.

INTERNATIONAL INCIDENT O Intelsat upset over
feeds Turner Broadcasting received from
Moscow's Friendship Games. PAGE 44.

RATINGS BUST O Republican national convention
turns out to be the least watched political
convention in television history. PAGE 46.

AT THE HELM O Randall Bongarten takes over as
president of NBC Radio. PAGE 47.

HANGING ON O New one-hour version of MucNeil/
Lehrer hasn't made much of ratings dent on the
network ratings and hour format is causing some

problems, but show's principals are still bullish on
program. PAGE 48.

LocaLIZE IT O RTNDA study foresees increase in
local production in both programing and news
over the next 10 years. PAGE 50.

ONE-INCH UNVEILING O Ampex set to show new
one-inch videotape recorder and time base
corrector at IBC show in England. PAGE 51.

EXEMPTION RULING O Federal court says Turner’s
wTBS Atlanta and its satellite carrier, SSS, are
exempt from copyright liability. PAGE 52.

WAR OF WORDS O FTC commissioner Pertschuk
and Chairman Miller have heated written
exchange as former bids farewell. PAGE 53.

INDIES SHARE O INTV says independents took 54%
of spot television market in first half of 1984. PAGE
57.

ATLANTA BOUND O Eastern Cable Show set to
open at World Congress Center this week. PAGE 61.

LEVEL PLAYING FIELD O CBS'’s Jankowski says
some media more equal than others where
regulation is concerned. PAGE 66.

PSA DRIVE D Radio and television networks launch
campaign to persuade citizens to vote in
upcoming election. PAGE 67.

SPANNING THE GLOBE 0O Comsat President Irving
Goldstein has established himself as an able
diplomat in the political arena of world
communications. PAGE 89.
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FIRST THERE

Before The Rockford Files, Quincy
and Magnum, there was Kojak, lead-
ing the way for a whole new genera-
tion of action dramas!

Kojak has it all: the realism,

the action, the characters, 0

the humor that makes it
of a show!

a natural for today’s syn-
dication audience. By
today’s standards,
it's a lollipop

And, besides the bravura
perfor mance by Telly Savalas,
Kojak has an incredible roster of
top guest stars: Dan Ackroyd, Sylves-
ter Stallone, Richard Gere, Lynn Red-
grave, Christopher Walken, Eileen

Brennan, Morgan Fairchild, John Rit-
ter, Veronica Hamel, Geraldine Page,
Irene Cara, Eric Estrada, Martin Bal-
sam, Sharon Gless, and many, many
more. Together, they make Kojak one
of the most promotable series in all of
television!

KDJAK 118 HOURS
FOR TODAY S VIEWERS!

©1984 UNIVERSAL CITY STUDIOS INC. ALL RIGHTS RESERVED.




Jeat’s on

{ouse Oversight and Investigations
subcommittee staffers last week
nterrogated Bruce Fein, FCC general
:ounsel, and several other commission
taffers on origins of FCC’s inquiry into
etention, modification or repeal of its
airness doctrine. Subcommittee staffer
lescribed interviews as “routine” follow-
1p to earlier request for all documents
renerated in drafting notice of inquiry.
tepresentative John Dingell (D-Mich.),
:hairman of subcommittee and of parent,
{ouse Energy and Commerce

“ommittee, is strong supporter of fairness
loctrine. Fein declined to characterize
nterrogation. But one commission source
lescribed it as attempt to “intimidate.”

\Next move

>resident Reagan’s veto of authorization
f major increases in funding for
-orporation for Public Broadcasting (see
1age 37) set supporters of legislation
including Republicans) to fuming, but
here was disagreement at week’s end over
vhat to do. Senator Ted Stevens (R-
\laska), key sponsor of bill, talked at one
wint of trying to override veto, but was
ater said to be waiting to explore options
vith Senator Barry Goldwater (R-Ariz.),
uthor of bill.

On House side, Representative Mickey
«£land (D-Tex.) wrote letter to CPB
'resident Edward Pfister pledging
upport “to override the President’s veto or
> seek alternative legislation.”

e
nto scrambling

showtime/The Movie Channel Inc. may
e next cable programer to decide on
:neryption system for scrambling of its
nay-service satellite signals. Company has
rarrowed choice 10 two systems—M/A-
>OM/Link-A-Bit’s VideoCipher [1, which
1BO has already chosen, and system
lesigned by Digital Video Systems
subsidiary of Scientific-Atlanta).
Jperators have been pressuring program
uppliers to scramble signals to help curb
iracy, estimated at more than $500 million
n lost annual revenues.

Broadcast networks are also exploring
neryption options for their satellite
ceds, among other reasons to prevent
rivate dish owners and cable headends
rom picking up so-called “clean”
commercial free) program feeds. CBS
nd ABC have talked with several
crambling unit manufacturers, including

M/A-COM, Zenith and Digital Video
Systems. NBC already has scrambling
capability within its Ku-band satellite
distribution network. Frame

synchronizers used with system are
capable of reshuffling picture lines,
although at this point corporate decision to
send out scrambled feed is unmade.

—
Legalized bird watching

House Telecommunications

Subcommittee will hold hearing at end of
this month on earth station bill (H.R.
5176} that would permit individuals to take
scrambled and unscrambled television
signals off satellites. Bill also calls for
establishment of copyright fee system to
be administered by FCC. Legislation,
introduced by Albert Gore (D-Tenn.),
Billy Tauzin (D-La.) and Charles Rose (D-
N.C.), is opposed by major copyright
holders including Motion Picture
Association of America and Home Box
Office. It will be first congressional airing
of issue.

Radio spot: still hot

Radio executives will learn this week that
national spot billings in July continued
double-digit increases over year before,
this time climbing 12.2% over July 1983
to $77,294,700. Spot business in June
was up 18%. Data is based upon financial
information collected confidentially from
16 sales representatives by Larchmont,
N.Y.-based Radio Expenditure Reports,
Inc. (RER). Year-to-date, national spot
billings are running 13.4% ahead of same
period year ago.

Life not so hi

Paul Klein quietly stepped down last
week as president of HiLife Channel, but
he will continue to acquire and package
movies for pay-per-night, adult-oriented
service under contract. As he prepared to
move out of HiLife offices, Klein said new
arrangement was worked out in July,
shortly after service debuted, because he
didn’t want operational, marketing and
promotional responsibilities. He also
suggested there wasn’t enough money to
execute those responsibilities properly.
“The company needs new financing,” he
said. Biggest problem is lining up affiliates
among cable systems and hotels and
motels, he said, so service “throws off
enough cash to afford the programing and
the distribution.”

HiLife Channel is service of Computer
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Addressable Television Systems Inc.
(CATS), which is owned by Klein (20%)
and Domestidyne (80%), joint venture of
Domesticom Corp., provider of pay
television services to lodging industry, and
Microdyne Corp., telecommunications
hardware manufacturer. Klein has agreed
to relinquish his 20% interest in CATS,
but how that will be done has yet to be
worked out.

Still another

Los Angeles, most crowded television
market in country, may soon find fit a bit
tighter. Oak Broadcasting, licensee of
KBSC-Tv (Corona), STV operation over
channel 58, has reportedly put facility up
for sale through broker Howard Stark at
asking price approaching $40 million. If
sold, station could become fifth
independent in market, which also
contains three network-owned stations,
two public stations, one Spanish-
language station, and another STV
operation. Oak is also negotiating to sell
its STV subscriber base to competitor
SelecTV, STV operation over channel 22.

Different drawing

FCC reportedly has reworked item
proposing lottery mechanism for
multichannel multipoint distribution
service in manner felt to address concerns
raised by Court of Appeals in Washingion
in overruling commission’s conclusion that
direct broadcast satellite service could be
exempted from statutory broadcast
obligations (BROADCASTING, July 30).
FCC has been using same regulatory
scheme for MDS that it used for DBS,
and MMDS lottery item was removed from
commission agenda in wake of release of
court’s DBS decision-(“Closed Circuit,”
July 30). FCC source said it is expected
that MMDS lottery item will now come up
at first or second meeting this month.

One-sided?

Minor contretemps has sprung up after
recent New York conference of Cable
Television Administration and Marketing
Society (BROADCASTING, Aug. 13). While
three-day conference received good

marks from most attending, one cable
programer had complaint. Cause of
dismay was that all of panel speakers from
programing world (seven) came from
HBO. Word from CTAM is that
composition of panels was decided by
variety of people, and nothing was
intentional.



Daniels into pay audio

Daniels & Associates, a leading MSO, and
Satellite Syndicated Systems have signed
an agreement under which Daniels be-
comes an equity partner in Star Ship Stereo,
the premium audio entertalnment venture
launched by Satellite Syndicated Systemsin
June.

Gerard A. Maglio, Daniels executive vice
president and a contributor to the Star Ship
Stereo concept, has been asked to serve on
the Star Ship board and as a marketing ad-
viser. Maglio said that Daniels has “"been
researching pay audio for some time now
and we're convinced there's a definite mar-
ket out there waiting to be tapped. Star Ship
Stereo is the vehicle we have chosen to es-
tablish ourselves as the quality, premium
audio service for our subscribers.”

Officials said systems representing more
than a million subscribers, among them Tri-
bune United of Montgomery county, Md.,
and Cable Communications in Lima, Ohio,
committed to Star Ship following its an-
nouncement at the National Cable Televi-
sion Association convention in June, and
that other systems are testing or planning to
test the pay audio service. Star Ship Stereo
is offered as a complete package, which Ed-
ward L. Taylor, SSS chairman and chief ex-
ecutive, considers a special attraction to
systems.

Taylor said that "cable operators can con-
tact one source and receive 10 commercial-
free formats, the necessary promaotional and
launch support, plus all the equipment and
technical assistance their system requires
for a single monthly fee. The fee is based on
the number of subscribers actually using the
service, so what we’re offering them is
something that's efficient, economical and
virtually risk-free.”

The satellite shuffie

Turner Broadcasting System announced its
satellite distribution plans for effecting the
move of its principal services from Satcom
[I-R to Galaxy L

Between now and Oct. 25, superstanon
WTBS(TV) Atlanta will continue to be on Sat-
com II-R, transponder 6. From Oct. 26 to
Jan. 1, it will be on Satcom II-R, transpon-
der 6, and Galaxy I, transponder 18. After
Jan. 1, it will on the Galaxy transponder
only.

Between now and Jan. 1, CNN will be on
Satcom III-R, transponder 14, and on Gal-
axy, I, transponder 7. After that, it will be on
the Galaxy transponder only.

Between now and Oct. 25, CNN Headline
News will be on Satcom IlI-R, transponder
15, and on Galaxy I, transponder 8. When
the Music Video Network in launched on
Oct. 26, CNN Headline News will remain on
Satcom IlI-R, transponder 15, while MVN
takes over Galaxy I, transponder 8. On Jan.
1, CNN Headline News will hop from tran-
sponder 15 to transponder 14 on Satcom III-

ar
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R, taking over CNN's old slot

Satcom II-R is located at 131 degrees
west longitude; Galaxy I, right next door at
134 degrees

CNN travels north

Last Saturday (Sept. 1) shaped up as a big
day for CNN—and for cable news enthusi-
asts—in Canada. That's the day the Turner
Broadcasting news service was to be intro-
duced to Canadians, in two swoops. All
Rogers cable systems throughout Canada
were to start carrying CNN, offering the 24-
hour service on a tier. In addition, two of
Groupe Videotron's systems in the province
of Quebec were to begin offering CNN, also
on a tier.

Rogers Cablesystems of Canada is that
country's largest cable operator, with 14
systems serving approximately 1.2 million
subscribers. The two Groupe Videotron sys-
temns serve approximately 600,000 subscrib-
ers in Montreal, Quebec City and several
smaller comrunities in the province.

Razorback special

The University of Arkansas, fearing loss of
television revenue in the wake of the Su-
preme Court's ruling voiding the television
contract between the NCAA and the broad-
cast networks, announced last week it is
getting into the pay sports business with a
group of Arkansas cable operators.
According to Charlotte Hrncir, director of
marketing, Wehco Video, one of the opera-

The cream of LO

Cable executives and producers of local
cable programing will be in Washington
this week for presentation of the National
Cable Television Association’s local ACE
awards at historic Ford’s Theater.

The ceremonies, which will be hosted
by actor E.G. Marshall and televised live
by C-SPAN, are scheduled for Thursday
evening (Sept. 8). Awards will be present-
ed in 28 categories by cable personal-
ities ranging from Home Box Office box-
ing commentator, Sugar Ray Leonard, to
CNN political commentator and corre-
spondent, Daniet Schorr.

According to NCTA, the winners have
been chosen from among 96 nominees
from 52 cable systems representing 22
MSO'’s. More than 800 entries from 214
systems were submitted.

All the nominated and winning pro-
grams will be featured on C-SPAN next
weekend. The televising of all or parts of
the programs will be interspersed with
call-in shows with cable executives and
program producers.

The presentation of the national
awards will take place Dec. 4 in Los An-
geles.
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tors involved in the prcject, the university
has put together a pay package of four foot
ball games and six basketball. And two
thirds of the cable systems in the state, setv
ing some 200,000 subscribers, have so fa
agreed to offer the package to their sub-
scribers, she said. Subscribers will be
charged $125 for the package, she said
with the revenues to be split equally be:
tween the cable operator and the school
The school will distribute the games ovel
transponder 22 of Satcom II-R.

The first event in the package is a footbal
game between the Razorbacks of Arkansas
and the Rebels of the University of Missis:
sippi on Sept. 15. The others are with the
University of Tulsa (Sept. 22), Texas Tecl
(Oct. 13) and Rice (Nov. 10).

A&E premieres set

October has been proclaimed “Orwel
Month" on the Arts & Entertainment Net
work, the culture-oriented basic cable net
work. British author George Orwell will be
honored in a six-part commemorative serie:
beginning Oct. 9 at 9 p.m. NYT. The serie:
of one-hour programs, produced by the BBC
and RM Arts, will be shown on successive
Wednesday evenings through Nov. 7. At 1(
p.m. NYT on Saturday, Oct. 13, the networl
will present “Animal Farm,” a 1954 Englist
film based on Orwell's political satire of the
sSame name.

On Sept. 28, Arts & Entertainment wi
debut the 90-minute BBC adaptation of th:
1941 Rex Warner novel, “"The Aerodrome.
The U.S. television premiere will be followet
Sept. 23 with the BBC's production of Mo
liere’s satirical comedy, "The Misanthrope,
at 8 p.m. NYT. Finally, on Sept. 28at 11 p.m
NYT, the cable service begins a four-par
mystery series, The Consultant, to be fol
lowed on Nov. 18 at 8 p.m. NYT with a the
atrical satire, "The Critic.”

Nielsen puts penetration at 43%

Nearly 43 of every 100 U.S. television home:
are equipped for cable TV service, accord
ing to A.C. Nielsen Co.'s cable householc
estimates for July. Nielsen put the cable to
tal at 36,105,500, representing cable pene
tration of 42.9%. The new figures reflected :
gain of 9.6%, or 3,175,360 cable homes
since July 1983.

New York continued to lead the list ¢
designated market areas (DMA's) ranked b
cable households, with an estimated total ¢
2,186,470. Los Angeles-Palm Springs wa
second with 1,361,990 and Philadelphia, th-
other DMA with more than a million cabk
homes, was third with 1,019,440. San Fran
cisco-Oakland was credited with 920,270 t:
take fourth place and Boston-Manchester
Worcester with 726,480 to take fifth. To ge
into the top 50, a DMA needed more tha:
225,000 cable homes: Baltimore ranked 50t
with 228,620.

Among the top 50 DMA's ranked by TV
homes, the highest penetration, 68.1%, wa




n Wilkes Barre-Scranton, Pa. But when the
narkets were ranked accerding to cable
enetration the list was led by San Angelo,
ex., at 85.0%

Nielsen also released figures tracing the
rowth of cable over the past 10 years. This
uly's 36.1 million cable homes and 42.9%
enetration contrasted with 7,776,120
omes and 11.7% in July 1974 and with
4,426,540 homes and 19.3% in July 1979

New Mexican stand-off

‘he Albucuerque, N.M., city council has
rassed a resolution urging Albugquerque Ca-
le Television, the city's cable franchise
older, to provide a printed statement warln-
1g of “the possible inappropriateness of
ertain television programing for younger
1lewing audiences.” According to a spokes-
1an for the cable operator, Albuquerque
;able Television does not intend to respond
2 the city's request. The chairman of the
ity's Cable Television Advisory Board, Bill
vy, conceded that under terms of the cur-
=nt franchise agreement, the city has no
uthority to require the recommendation
Duning a debate of more than an hour
ouncil members deleted porticns of an
riginal proposal, including specific refer-
nces to the alleged viclence on MTV and a
aquest that the cable firm provide “lock
ut” boxes at no cost to viewers who request
aem. A spokesman for the cable company
aid lock boxes are available for $16 from the
m, with free installation provided. The
riginal resolution was forwarded to the city
ocuncll as a recommendation of the Cable
‘elevision Advisory Board. Passage of the

resolution followed the much-publicized ar-
rest of a 16-year-cld Albuquerque youth,
charged with murdering his parents, who
reportedly engaged in “substantial viewing”
of MTV

Advertising’s mother lode

Cable operators should look past their pessi-
misms and focus on the “gold mine” that
local cable advertising can become. That
was the message from Herbert A. Granath,
president of ABC Video Enterprises, to the
Socuthern California Cable Association in
Los Angeles.

['m telling you,"” Granath said, “There's
gold in them thar wites! Many systems earn
up to $5 a year for every subscriber with
local advertising, with profit margins run-
ning between 40% and 70%. One system 1n
Houston brought in $70 per sub last year. By
the end of this decade, the average income
per subscriber of systems running local ad-
vertising is projected to be a healthy $12 a
year. According to Paul Kagan, two
MS3S0O’'s—Colony and Multimedia—reached
this per-sub $12 average last year, and they
are projecting a 30% increase for 1984."

Unlike in mining, Granath continued,
‘the reserves are not being depleted,” but
are growing. He said that “at ESPN we re-
cently increased local avails to a standard
four 30-second spots per hour during prime
time. And we're not alone. CBN recently
added 20 minutes of local avails to its week-
ly schedule. In fact, industrywide local
avails have grown by 50,000 spots in the
past two years

Granath recommended that cable opera-

tors concentrate more local advertising
sales efforts on “the rich fields of cooperative
advertising and direct marketing.” But he
warned, too, that "investment, planning and
the most up-to-date techniques" will be
needed.

As in any business,” he said, “success in
advertising requires investment. Automatic
insertion equipment and local origination
facilities must be viewed in terms of their
return, not just their price. A studio in par-
ticular should be regarded not as a profit
center, but as a loss leader for media sales.

‘Offering free or low-cost commercial
origination is a vital part of getting the local
retailer involved in cable advertising. In the
early days of radio and TV, broadcasters of-
ten supplied production facilities and exper-
tise to their sponsors. It was an investment
designed not to achieve just an immediate
sale, but to build a long-term business. And
it worked. The cable operator who fails.to
make a similar investment today is sitting
on a gold mine without a shovel.

Captioning contracts

Home Box Office has contracted with the
WaBH Caption Center, an independent,
nonprefit agency within wGBH-Tv Boston, to
closed caption one movie per month. In ad-
dition, the center has plans to caption prime
time programs for CBS's fail season, includ-
Ing Dallas, as well as the Public Broadcast-
ing Service's Masterpiece Theater, Mystery!,
American Playhouse, Great Performances,
Novae, Awmeriea Works, This Old House and On
the Money, a 13-part series debuting on PBS
next fall

WHERE THERE’S SMOKE, THERE'S
A HOT ISSUE.

Peopile feel strongly about smoking. You can spark
a lot of interest by exposing them to both sides of issues

invoiving cigarettes.

Anne Browder can help. Her job is giving straight
answers to tough questions about cigarettes. In person

oron the phone.

Get the other side too. And you'll get people involved.

CALL TOLL-FREE (800) 424-9876
THE TOBACCO INSTITUTE.
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LOS ANGELES
PHILADELPHIA

BOSTON
DALLAS
HOUSTON
CLEVELAND
PITTSBURGH

MINNEAPOLIS

SEATTLE
ATLANTA
TAMPA
ST. LOUIS
DENVER

SACRAMENTO

BALTIMORE
HARTFORD

PORTLAND, OR

CINCINNATI
MILWAUKEE
ORLANDO
NASHVILLE
CHARLOTTE
BUFFALO

NEW ORLEANS
GREENVILLE, SC

RALEIGH
MEMPHIS

OKLAHOMA CITY

LOUISVILLL
NORFOLK
BIRMINGHAM
DAYTON
GREENSBORO
LITTLE ROCK
SHREVEPORT
KNOXVILLE
MOBILE

ALBUQUERQUE
JACKSONVILLE

771 MARKETS!

KHJ-TV
WTAF-TV
WSBK-TV

KTVT
KHTYV
WUAR
WTAE-TV
KMSI-TV
KSTW
WSB-TV
WFTS-TV
KDNL-TV
KWGN-TV
KRBK-TV
WBAL-TYV
WFSB
KOIN-TV
WXIX-TV
WVTV
WOFL
WNGE
WSOC-TY
WGR
WVUE
WSPA
WTVD
WMC-TV
KGMC
WAVE-TV
WTVZ
WBRC-TV
WHIO-TV
WGHP-TV
KTHY
KTAL-TV
WRIR-TV
WKRG-TY
KSAF-TV
WTLV

FRESNO
GREEN BAY
PADUCAH
SPOKANE
LEXINGTON
CHATTANOOGA
AUSTIN
JACKSON
TUCSON
EVANSVILLE
LINCOLN
COLUMBIA
BATON ROUGE
HUNTSVILLE
SIOUX FALLS
WACO
GREENVILLE, NC
PEORIA

LAS VEGAS
AUGUSTA
SAVANNAH
LAFAYETTE
CHARLESTON
COLUMBUS, GA
MONROE
AMARILLO
MONTGOMERY
WHEELING
RENO

MACON
TOPEKA
FLORENCE
ALBANY, GA
WILMINGTON
ALEXANDRIA, LA
BILLINGS
HONOLULU
ANCHORAGE

A Toy Production distributed by

i

Columbia ji!chmcs
Televisiog

KRIEO
WFRV-TV
WSIL-TV
KHQ-TV
WTVQ-TV
WRCB-TV
KTVV
WITY
KVOA-TV
WFIE-TV
KHAS-TV
WLTX
WAFB-TV
WAANY-TV
KELO-TV
KCEN-TV
WCTI
WEEK-TV
KTNV-TV
WIBF
WSAV-TY
KATC
wCIV
WYEA
WTVE
KVII-TY
WSFA-TV
WTOV-TY
KAME-TY
WGNXA
WIBW-TY
WPDE-TV
WALRB-TY
WECT
KALB
KTVQ
KIKU
KIMO
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Pennsylvania State Lottery O Three-
week flight is scheduled to begin this
week In six markets. Commercials will
appear in all time periods. Target:
adults, 24-54. Agency: Lewis, Gilman &
Kynett, Philadelphia.

White House Pantry O Convenience
stores will begin four-week flight on Nov.
1 in five to six markets, including Boston,
Chicago and Milwaukee. Commercials
will be placed in all dayparts. Target:
adults, 18-49. Agency:
Jordan/Tamraz/Caruso Advertising,
Chicago.

McKee Bakeries O Little Debbie snack
cakes will be promoted in fourth-quarter
drive starting in mid-September and
continuing through end of year in more
than 20 markets in Southeast.
Commercials will be scheduled in all
dayparts. Target: women, 25-49; children,
6-11. Agency: Luckie & Forney,
Birmingham, Ala.

National Automotive Parts

- ApWireCheck

Association O Promotion for auto parts
will be highlighted in two-week flight to
begin in mid-November in 72 markets.
Commercials will run in all dayparts.
Target: men, 18-49. Agency: Fahigren &
Swink, Cincinnati.

Luzianne Tea O Fall campaign will have
flights starting in either October or
November for varying lengths, mainly for
four weeks, in 53 markets. Commercials
will be carried in all dayparts. Target:
women, 25-54. Agency: Rosenfeld,
Sirowitz & Lawson, New York.

Southeast Subaru Dealers O Three-
week flight is set to start in mid-
September in about 20 markets.
Commercials will be slotted in news and
sports pericds. Target: men, 25-54.
Agency: Levine Huntley Schmidt &
Beaver, New York.

[ JRADIOONLY C————— T

FS Supplies O Feed, seed and fertilizer
products will be spotlighted in four-
week flight to begin in earty November in

SAIABLE UPCOMING FEATURES ON YOUR AP WIRE.

every Sunday.

week.

THE CONTENDERS —The race is on. AP covers the run for the presidency,
and key congressional and senatorial contests in our series entitled, “The
Contenders.” 90-second scripts supplement your campaign coverage five
days a week, beginning Labor Day.

DIVERSIONS— AP highlights a different form of entertainment every day of
the week. from classical music to the latest in video games. Scripts run
seven days. from 90 seconds to two and a-half minutes.

TODAY IN HISTORY —This regular AP feature jogs the memory and puts
current events into perspective. Synopses run just before the first
Newswatch. Also, get a week’s worth of scripts two weeks in advance

THE SPORTSMAN—Charles Morey introduces listeners to the people who
play for pay in this regular sports personality feature show. This
three-take feature runs about three minutes and moves seven days a

PEOPLE IN THE NEWS — AP focuses on the personalities that make headline
news—entertainers, politicians, athletes. This two-minute feature moves
twice a day. Watch for it in the evening and before morning drive.

For more information call, {202) 955-7200

4p Associated Press Broadcast Services.
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Pushing lotteries. Television advertis-
ing to promote state lotteries rose by 27%
in the first half of 1984 to $10.5 miliion,
according to the Television Bureau of Ad-
vertising. Using figures compiled by
Broadcast Advertisers Reports, TVB said
New York was the largest state lottery ad-
vertiser in the first half of 1984 with spot
TV spending of aimost $2.1 million, up
almost 186% over 1983 period. Other
substantial spenders in the first six
months of this year were Pennsylvania,
$1.8 million; lllinois, aimost $1.4 million,
and Ohio, almost $300,000. There are 17
states and District of Columbia with lotter-
ies.

about 12 markets. Commercials will run
in farm programs. Target: farmers, 25-54.
Agency: Rhea & Kaiser Advertising,
Qak Brook, III.

Toys 'R’ Us Inc. T Pre-Christmas drive
will begin in mid-November for five
weeks in 64 markets, including
Baltimore, Chicago, Detroit, Los Angeles,
Washington and Houston. Commerciais
will be slotted in all dayparts. Target:
women, 25-49. Agency: Ed Libov
Associates, New York.

Fashion Bug 0 Women's apparel chain
will launch one-week flight in about 125
markets. Commercials will be placed in
daytime during weekdays. Target:
women, 18-49. Agency: Sciaky
Advertising, Bala Cynwyd, Pa.

CR Industries 0 Parts for trucks will be
advertised in two-week flight to begin in
mid-September in nine markets.
Commercials will be placed in time
periods between midnight and early
morning to reach truck drivers. Target:
truck drivers, 21-54. Agency: Sherman
& Larrison, Chicago.

Farmers Insurance Co. & Co-op
advertising effort between Family
Insurance and insurance agents will
begin in mid-September and continue
through end of year in 20 markets.
Spots will be carried on coverage of
various sports events. Targets: adults,
25-54. Agency: Foote, Cone & Belding,
l.os Angeles.

T RADIOANDTY

Pizza Hut C Fourth-quarter push in
Georgia, South Carclina and Tennessee
will begin in early October in 15 markets
in television with flights ranging from
eight to 12 weeks and on fewer markets
in radio. Commercials on both radio



JUDD HIRSCH JIM HUTTON
.

The stars are super. The action is fast. The scripts
sparkle. It's Five Star Mystery!

Night after night, day after day, your audiences will
witness a parade of television's top talent in a senes that
comes at a time when the mystery/detective genre is at

its peak of populanty!

JUDD HIRSCH DELVECCHIO

He's tough and he'’s arrogant—and he gets the job
done! Judd Hirsch of Taxi fame is Delvecchio, a street-
smart, big-city cop who just happens to have a law
degree. Hirsch’s powerful performance places Delvec-
chio among the best mystery dramas!

JIM HUTTON ELLERY QUEEN

The time is the 1940's. The place is New York. The sub-
ject is murder! Jim Hutton stars as Ellery Queen, the
legendary detective.

The uncanny plot twists, Hutton’s engaging perform-
ance and a huge roster of top guest stars make Elfery
Queen a first-rate whodunnit!

DAVID JANSSEN O'HARA, U.S. TREASURY

The crimes are smuggling, counterfeiting, narcotics
trafficking, racketeering. The fighters are undercover
agents of the U.S, Treasury Department.

Produced by Jack Webb, O’Hara is based on actual
U.S. Treasury Department files.

T

DAVID JANSSEN

KATE MULGREW  WAYNE ROGERS

KATE MULGREW MRS. COLUMBO

The beloved Lieut. Columbo's wife is on her own as
a spunky, determined newspaper reporter whose insa-
tiable curiousity leads her into all manner of mystery,
mayhem and murder!
WAYNE ROGERS CITY OF ANGELS

Wayne Rogers, television’s original Trapper John in
M*A*S*H, plays Jake Axminster, a cool, cynical LA pri-
vate eye in the 1930's.

From the creators of The Rockford Files, The A-Team
and Simon & Simon, City of Angels captures all of the
stark color and intensity of the action drama of the 30's.

FIVE STAR MYSTERY
Ideal strip programming with across-the-board appeal.

87 suspense-filled hours. _

New wrap-around titles.
e ——

For more details, call -
_HMP
. L "4

(212) 605-2790.

ADVSIONOF MCATV

® 1984 UNIVERSAL CITY STUDKOS INC. ALL RIGHTS RESERVED.
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Advertising improves. Nationwide survey conducted by.BBDO New York reveals that
consumers believe advertising is more informative and more entertaining than five years ago.
In telephone survey of 250 adutlts, BBDO found that 80% believe advertisers can provide
evidence to support their advertising claims and 60% believe that people depend more on
advertising today than they did five years ago. Respondents also were asked if they preferred
free network TV with commercials to network TV without commercials at cost of $30 per
month; 81% opted for free network TV with commercials.

Logistics. Roger Rice (1), president of Television Bureau of Advertising, and Harvey Spiege!,

executive vice president of research for bureau, look over floor plans of exhibitor space at
TVB's 30th annual membership meeting at Chicago's Hyatt Regency, Nov 7-9. Last year
marked first time that TVB offered exhibitors space at its annual meeting and two exhibitors
signed on. This year TVB intends to limit €xhibitors to about 12. They will be accepted on first-
come, first-served basis. Further information is available from Spiegel at TVB, 485 Lexington

Avenue, New York 10017.

NEW

Continental

55 kW FM

ey i‘
i |

High performance. Offers you high
fidelity, dynamic balance, good stereo
separation, extremely low noise and
distortion; exceltent frequency stability.
Compact size. Simple installation. Low
power consumption. Available with
fully automatic exciter and combiner
control.

Write for brochure on 817R-3 FM
transmitter

Continental Electronics Mfg. Co.
Box 270879 Dallas, Texas 75227
Phone (214) 381-7161

’ /()
f: ! I M a
®
1 kW thru 50 kW AM & FM transmitters and related equipment
©1983 Continental Electronics Mig. Co/5331

See us at NRBA booth 3010

and television will be in all dayparts.
Target: adults, 18-34. Agency: Austin
Kelley Advertising, Atlanta.

Summit Health Inc. O Hospital medical
program for persons with drug, alcohol
and weight problems will be advertised
in four-week flight to start in early
September in four Western markets.
Commercials will be slotted in all

dayparts. Target: adults, 25-54. Agency:

Janik & Associates, Los Angeles.

RepulReport

Wsok(am) Savannah, Ga.: To Blair Radio
from Selcom.

;]
Wrox(rm) Gainesville, Ga.: To Major Mar-
ket Radio (no previous rep).

=l
KuicFyy Vacaville, Calif.: To Weiss &
Powell (no previous rep).

a
Kpre(am) Paris, Tex.: To Masla Radic from
Weiss & Powell.

(]
Kezviemy Anaheim, Calif - To Masla Radio
from Roslin Radio Sales.

(]

KzzLFM) Le Mars, lowa: To Weiss & Powell
from Shelly Katz Radio.
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A cable television advertising commentary from Charles Kadlec, president, Frazier, Gross & Kadlec Inc., Washington

Problems and potentials
of cable TV advertising

The most important new cash flow source
for the cable operator is advertising revenue.
The potential is just beginning to be recog-
nized by some MSO’s but is yet to be tapped
by many individual operators, for a variety
of reasons.

One of the barriers to the growth of adver-
tising on local cable systems has been sim-
ply that cable operators have focused atten-
tion upon more immediate goals. The
revenue growth in the 1970°s from simply
passing new homes and in the late 1970
and 1980’s from the introduction and tiering
of premium channels was sufficient to satis-
fy the industry’s needs. The cable operators’
attention, moreover, was diverted by fran-
chise battles and legislation and regulation
fights. Finally, selling advertising is not in
the mainstream of “traditional” cable oper-
ations. It requires a different technology, cre-
ates a different set of operating problems,
requires a different mind-set.

In the past, program vehicles for commer-
cial spot insertion were limited on cable.
Good technical equipment was limited. Au-
dience measurements, perceived as neces-
sary to attract advertising budgets from other
media, were sketchy at best.

Today the situation is changing. The tech-
nology for cable advertising is available, the
setling techniques are being developed, the
cash flow potential is excellent and the re-
sults are already in hand for many MSO's.

But the decision to develop local advertis-
ing for cable systems must be made carefully
and thoughtfully. The cable operator is faced
with different kinds of operating consider-
ations—selling advertising time is not like
selling basic and pay services to subscribers.

Here are some of the functions involved in
selling advertising on cable: selecting and
developing a local sales staff; selecting a na-
tional sales representative: building a rate
card; instituting market and audience re-
search; producing the local advertising spot;
scheduling and switching spots; billing the
advertiser.

The initiation of local cable advertising
must also be supported by specialized capital
equipment—commercial insertion equip-
ment, commercial production equipment
and trafficking/billing equipment. The com-
mercial insert and trafficking/billing pack-
ages tend to run upward of $60,000, in-
stalled. The local commercial production
equipment (camera, videotape recorder and
editor) runs upward of $40,000. A minimum
system, therefore, will require a capital out-
lay of $100,000, and some operators feel an
investment of double that amount is neces-

Charles H. Kadlec is president of the
Washington-based consulting firm of Frazier,
Gress & Kadlec Inc. The firm provides
financial consulting services to broadcasters,
cable companies, radio common carriers
and newspapers. Prior to joining FG8K, he
was chief financial officer for WGN
Continental Broadcasting. He also served
as director of planning and administration
at weem-Tv Chicago.

sary. It is important to be certain that the
equipment purchased represents state-of-
the-art automation and that it addresses the
clerical problems associated with handling
sales orders, scheduling spots, producing
sales confirmations, billing and accounting.

Despite the sophistication of the hard-
ware, the cable operator must anticipate new
operating expenses associated with the sale
of advertising: compensation for the sales
staff, the commercial production manager
and the operations/traffic manager; market/
audience research expense, and promotion
and management attention.

The selection of an experienced and tal-
ented production manager is the key to the
quality/cost/customer-satisfaction equation
essential to a successful local selling effort.

The selling operation, even with the most
well-designed trafficking/billing modules,
will also require a scheduling and traffic
manager. At the outset there is probably a
minimal need for in-house market/research
capability, although such an effort will en-
hance selling.

The time spent by management to institute
a local spot selling effort and assure the
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proper control systems for a smooth oper-
ation is difficult to quantify but can be sub-
stantial.

What is the advertising revenue potential
for a cable system? Cable system advertising
is primarily a local medium, National adver-
tisers in general tend to purchase ratings and
demographics, data that local systems can-
not provide. The national cable advertisers
tend to purchase cable network time. In-
deed, until the major cable system intercon-
nects can demonstrate “big” numbers and
“big” target audiences, national advertising
on individual cable systems will remain at
token amounts.

As an untried medium without numbers to
sell, local cable systems must price them-
selves competitively with local radio and
newspapers. They will draw little advertis-
ing expenditures directly from broadcast
television until they can offer substantial au-
diences or attractive demographics.

Radio may be the best broad gauge of the
potential for cable systems. Let us assume,
for the sake of discussion, that a Colorado
Springs cable system could attain 5% of the
Colorado Springs radio advertising. This
would provide the system an annual adver-
tising revenue base of $325,000. The poten-
tial for cable advertising is not exclusively
existing advertisers, however. An aggres-
sive cable selling effort can be expected to
uncover new media advertising revenues,
swelling the advertising revenue pie for all
and enhancing the cable system’s share of
that pie.

Let’s discuss a hypothetical investment
payback scenario for a system that invests
$150,000 in high-quality insertion and pro-
duction equipment. We have made the fol-
lowing assumptions: revenue potential of
$350,000; four years to achieve potential;
operating cash flow margins of 50% at matu-
rity; five-year, straight-line depreciation; ef-
fective income tax rates of 50%.

In year one, the system generates adver-
tising revenues of $100,000 (about 30% of
potential) and an operating cash flow of
$25,000. Reported pre-tax profits are nega-
tive, but due to depreciation, after-tax cash
flow is $25,000, and there is an investment
tax credit of $15,000. Year two generates an
after-tax cash flow of $50,000.

In this hypothetical example, the original
equipment investment is repaid in less than
three years of operation,

Cable advertising requires significant
capital investment and increases in staff and
other operating expenses. We believe that
the investment can be justified today for
most operators and that the cable system that
addresses this new profit potential quickly
and responsibly will be able to realize new
growth in revenues per subscriber. [ ]



AT THE NAL/NDEBA

RADIO CONVENTION AND PROGRAMMING CONFERENCE

Al MIELISSA
JARDREAU MANCHESTED

" BILTMORE BOWL ~ BILTMORE BOWL
Monday, Sep’r.17’rh Tuesday, Sept. 18th
: m. 8:30 p.m.

nce again, Westwood One has been chosen to produce and present the major entertainment events for the 1984
AB/NRBA Radio Cenvention and Programming Conference. Throughout the year, Westwood One delivers the biggest
Brents on radio to listeners across the country, and we're proud te present special performances by superstar artists Al
arreau and Melissa Manchester live tor the industry's own convention. Our Concertmaster I mobiie studio will record every
ote of both performances and will be open throughout the convention so you can see the state-of-the-art in live recording.
We look forward to participating in the Network Radio Panel and visiting with everyone in the Westwood One hospitalit
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NEW YORK

LOS ANGELES
CHICAGQ
PHILADELPHIA
SAN FRANCISCO
BOSTON
DETROIT

WASHINGTON, D.C.

DALLAS
HOUSTON
CLEVELAND
PITTSBURGH
MIAMI
MINNEAPOLIS
SEATTLE
ATLANTA
TAMPA

ST. LOUIS
DENVER
SACRAMENTO
BALTIMORE
HARTFORD
PORTLAND, OR.
INDIANAPOLIS
PHOENIX

SAN DIEGC
KANSAS CITY
CINCINNATI

STARSKY & HL

WNEW-TV

KTLA
WFLD-TV
WTAF-TV

KTZO
WSBK-TV

WXON
WTTG
KTXA
KRIV-TV
WCLQ-TV
WPGH-TV
wWDZL
KSTP-TV
KSTW
WSB-TV
WTOG
KDNL-TV
KTMX
KTXL
WNUV-TV
WETG
KPTV
wWTTV
KPHO-TV
XETV
KSHB-TV
wWLwT

MILW/AUKEE
ORLANDO
NASHVILLE
CHARLOTTE, N.C.
NEW ORLEANS
COLUMBLUS, OH.
GREENVILLE, S.C.
RALEIGH
MEMPHIS
OKLAHOMA CITY
LOUISVILLE

SAN ANTONIO
NORFOLK
BIRMINGHAM
GREENSBORO
ALBANY

LITTLE ROCK
SHREVEPORT
TULSA
RICHMOND
KNOXVILLE
MOBILE
ALBUQUERQUE
JACKSONVILLE
FRESNO
SYRACUSE

DES MOINES

wITI-TV
WDEO
wzTV
wWPCQ-TV
WGNO-TV
WCMH-TV
WSPA-TV
WPTF-TV
WMC-TV
KOKH-TV
WLKY-TV
KSAT-TV
wTvVZ
WBRC-TV
WITM-TV
WAST
KTHV
KTAL-TV
KOKI-TV
WXEX-TV
WATE-TV
WMPI
KNAT
WTLV
KJEO
WTVH
WHO-TV

GREEN BAY
ROCHESTER
PADUCAH
SPOKANE
DAVENPORT
PORTLAND, ME.
CHATTANOOGA
COLUMBIA, S.C.
BURLINGTON
GREENVILLE, N.C.
LAS VEGAS
ROCKFORD
CHARLESTON, S.C.
COLUMBUS, GA.
MONROE
AMARILLO
SANTA BARBARA
BEAUMONT
MCALLEN
LUBBOCK
BANGOR
ALEXANDRIA, LA.
LAKE CHARLES
BOWLING GREEN
LIMA
ANCHORAGE
HONOLULU
WENATCHEE

A SPELLING/GOLDBERG PRODUCTION DISTRIBUTED BY

A UNITOF

WBAY-TV
WOKR
KBSI
KSKN
wWOC-TvV
WMTW-TV
WDSI-TV
WOLO-TV
WPTZ
wCTl
KTHV
WREX-TV
WCSC-TV
WXTX
KNOE-TV
KFDA-TV
KCOY-TV
KBMT
KRGV-TV
KLBK
WVH
KLAX-TV
KVHP
WBKO
WLIO
KIMO
KITV
KCWT
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This week

Sept. 3-5—SPACEI/STT! satellte electronics show.
Opryland hotel, Nashville.

Sept. 5—National Academy of Television Arts and
Sciences. New York chapter, drop-in luncheon. Speak-
er: Harlan Rosenzweig. president. Group W Satellite
Communications. Copacabana, New York.

Sept. 6-Local ACE cable programing awards recep-
tion and presentation, sponsored by National Cable
Television Association. Ford's Theater, Washington. in-
fermation: (202) 775-3550.

Sept. 6-7—Meeling of the board of National Cable
Television Association. Madison hotel. Washington.

Sept. 6-8—Eastern Cable Show. sponsored by Souih-

® Indicates new or revised listing

ern Cable Television Association. Georgia World Con-
gress Center, Atlanta. Information: (404) 252-2454.

Sept. 7—National Association of Community Televi-
sion Broadcasters organization meeting. Sheraton Air-
port hotel, Kansas City, Mo.

Sept. 7—Deadline for entries in National Black Pro-
graming Consoriium's "Prized Pieces 1984." awards
honoring programs which “present blacks in positive,
principal roles.” Information: NBPC, 700 Bryden Road.
suite 135, Columbus, Ohio, 43215; (614) 461-1536.

Sept. 7—Deadline for entries in 19th Gabriel Awards,
sponsored by Unda-USA. Information: Edward Mur-
ray, (618) 397-2845.

Sept. 7-9—New Hampshire Association of Broadeast-
ers annual meeting. Red Jacket Inn, North Conway.
N.H.

Sept. 7-8-—"Film and Video: The Best of Both Worlds,”

Sept. 6-8B—Southern Cable Television Association
Eastern show. Georgia World Congress Center, At-
lanta. Future show: Aug. 25-27, 1985, Georgia
World Congress Center.

Sept. 16-19—"The Radio Convention and Pro-
graming Conference,” combined conventions of
National Radio Broadcasters Association and Na-
tional Association of Broadcasters Radio Program-
ing Conference. Westin Bonaventure and Biltmore
hotels, Los Angeles.

Sept. 21-25_10th International Broadcasting
Convention. Metropole Conierence and Exhibition
Center, Brighton, England.

Oct. 28-Nov. 2—Society of Motion Picture and
Television Engineers 126th technical conference
and equipment exhibit. New York Hilton.

Qct. 30-Nov. 1—Atiantic Cable Show, Atiantic City
Convention Center, Atlantic City, NLJ. Information:
(609) 848-1000.

Nov. 7-9-Television Burean of Advertising 30th
annual meeting, Hyatt Regency, Chicago. Future
meelings: Nowv. 11-13, 1985, Hyatt Regency, Dallas;
Nov. 17-19, 1986, Century Plaza, Los Angeles, and
Nov 18-20, 1987, Washington Hilton, Washington.
Nov. 11-14—Association of National Advertisers
annual meeting. Camelback Inn, Scotisdale, Aniz.
Nov. 17-20—AMIP '84, American Market for In-
ternational Programs, second annual program
marketplace, organized by Perard Associates with
MIDEM and National Video Clearinghouse. Fon-
tainebleau Hilton, Miami Beach.

Dec. 5-7—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anaheim. Calif. Information:
(415) 428-2225.

Dec. 5-7—Radio-Television News Directors Asso-
ciation international conference. San Antonio Con-
vention Center, San Antonio. Tex.

Jan. 5-8, 1985—Association of I ndependent Tele-
vision Stations (INTV) annual convention. Cen-
tury Plaza hotel. Los Angeles.

Jan. 10-14, 1985 NATPE International annual
convention. Moscone Center, San Francisco. Fu-
ture conventions: Jan. 17-22, 1986, New Orleans
Convention Center, and Jan. 24-27, 1987, New Or-
leans.

Jan. 26-29, 1985 —Radio Advertising Bureau's
Managing Sales Conference. Amfac hotel, Dallas.
Jan. 30-Feb. 1, 1985—25th annual Texas Cable
Show, sponsored by Texas Cabie TV Association.
San Antonio Convention Center, San Antonio, Tex
Feb. 3-6, 1985-—Nationa! Religious Broadcasters
42nd annuai convention. Sheraton Washington.
Washington.

Feb. 15-16, 1985—Society of Motion Picture and
Telenision Engineers 19th annual television con-

MajerzIMeetings;

ference. St. Francis hotel, San Francisco.

March 7-9, 1985 —16th annual Country Radio
Seminar, sponsored by Country Radio Broadcast-
ers Inc. Opryland hotel, Nashville.

March 26-27, 1985—Cabletelevision Advertising
Bureau's fourth annual cable advertising confer-
ence. Sheraton Center, New York,

April  14-17, 1985—National Association of
Broadcasters annual convention. Las Vegas Con-
vention Center, Las Vegas. Future conventions: Dal-
las, April 13-16, 1986; Datlas. April 12-15, 1987,
and Las Vegas. April 10-13, 1988.

April 20-25, 1985—201th annual MIP-TV, Marche
International des Programmes, international TV
program marketplace. Palais des Festivals,
Cannes, France.

May 5-8, 1985—ABC-TV annual affiliates meeting.
New York Hiiton, New York.

May 7-11, 1985—American Women in Radio and
Television annual convention. New York Hilton. Fu-
ture convention: May 27-31, 1986, Loew's Anatole,
Dallas.

May 12-15, 1985 NBC-TV annual affiliates meet-
ing. Century Plaza, Los Angeles.

May 12-15, 1985—Broadcast Financial Manage-
ment Association 25th annual conference, Chica-
go. Future conference: April 27-30, 1986, Los An-
geles.

May 15-18, 1985—American Association of Ad-
vertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va.

May 19-22, 1985—('BS-TV annual affiliates meet-
ing. Fairmont hotel, $San Francisco.

June 2-5,1985—Nattonal Cable Television Asso-
ciation annual convention, including National Ca-
ble Pragraming Conference. tas Vegas Conven-
tion Center, Las Vegas. Future Conventions: March
16-19, 1986, Dallas. and May 17-20, 1987, Las
Vegas.

June 5-9, 1985 Broadeasters Promotion Associ-
ation/Broadeast Designers Association annual
seminar. Hyat! Regency, Chicago. Future conven-
tions: June 10-15, 1986, Loew's Anatole, Dallas;
June 17-20, 1987, Peachiree Plaza, Atlanta; June
22-25, 1988, Bonaventure, Los Angeles; June 22-
25, 1989, Renaissance Center, Detroit.

June 8-12, 1985—American Advertising Feder-
ation national convention. J.W. Marriott, Washing-
ton. Future convention: June 14-18, 1986, Hyatt
Regency Chicago.

Aug. 8-Sept. 14, 1985—Space WARC, first of two
sessions to develop plan for space services in
geostationary orbital arc. Some 150 countries ex-
pected to attend. Second session of World Admin-
istrafive Radio Conference scheduled for October
1988. Geneva.
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symposium sponsored by Southeast Film and Video
Consortium. Videotape Associates. Atlanta. Informa-
tion: (404) 239-0319.

———
Also in September

Sept. 8-10—Minnesota Broadcasters Association fall
convenlion. Kahler Inn, Hibbing, Minn.

Sept. 9-11—[{linois Broadcasters Associatzon annual
convention. Eagle Ridge Lodge, Galena. lll.

Sept. 10—National Assoctation of Broadcasters re-
gional meeting for smatl market TV broadcasters. Hyatt
hotel, Los Angeles airport.

Sept. 10—Deadiine for entries in International Film
and TV' Festival of New York. Information: Festival,
251 West 57th Street, New York, N.Y, 10019.

Sept. 10-—Advertising Club of Greater Boston 24th
annual Hatch Awards. Park Plaza Castle, Boston.

Sept. 10—National Academy of Television Arts and
Seienices, New York chapter, drop-in dinner. Topic:
“Opportunities in Corporate Television: Going Strong,
Looking Good.” Copacabana, New York.

Sept. 11—0Ohio Association of Broadcasters "small
market radio exchange.” Westbrook Country Club.
Mansfield. Ohio.

Sept. 12—National Academy of Television Aris and
Sciences. New York chapter, drop-in luncheon. Speak-
er: Stuart Hersch, chief operating officer, King World
Inc., distributor of Wheel of Fortune and Jeopardy.
Copacabana, New York.

Sept. 12—Qhio Association of Broadcasters "small
market radio exchange.” Holiday Inn, Chillicothe, Ohio.

Sept. 13—0hio Association of Broadcasters “small
market radio exchange.” Holiday Inn, Wapakoneta,
Onio.

Sept. 13—Cabletelevision Advertising Bureau local
cable sales advertising workshop. Quality Inn, Vernon,
Conn.

m Sept. 13—Northern California Broadcasters Asso-
eiation luncheon meeting. Speaker: Bill Stakelin, presi-
dent, Radio Advertising Bureau. Hotel St. Francis, San
Francisco.

Sept. 13-15—Alaska Broadecasters Association 20th
annual convention. Travelers Inn, Fairbanks, Alaska.

Sept. 14—Southern California Assoctation of Govern-
ments/Annenberg School of Communications and
Southern California Cable Association regional tele-
communications conference. University of Southemn
California campus. Los Angeles.

Sept. 14-15—Eighteenth annual South Dakota Broad-
casters day. South Dakota State University and Stauro-
lite Inn, Brookings, S.D. Information: (605) 688-4191.

Sept. 14-15—Radio-Television News Directors Asso-
ciation region eight meeting. Ohio University, Athens,
Ohio.

Sept. 14-16—Maine Association of Broadeasters an-
nual convention. Sebasco Lodge. Sebasco Estates,
Me.

Sept. 14-16—"Fim and Video: The Best of Bott
Worlds,” symposium sponsored by Southeast Filmi
and Video Consortium. Crawford Communications, At-
lanta. Information: (404) 239-0319.

Sept. 15—Deadline for entries in 16th National Abe
Lincoln Awards, sponsared by Southern Baptist Radic
and Television Commission. Information: Bonita Spar:
row, SBRTC, 6350 West Freeway, Fort Worth, 76150.

Sept. 15—California AP Television-Radio Associ:
ation regional seminar. Sacramento Inn, Sacramento
Calif.

Sept. 15—Radio-Television News Directors Associ:
ation region two meeting. in association with Radic
Convention (see below). Keynote speaker: Ed Asner
Screen Actor's Guild. Westin Bonaventure, Los Ange:
les.









MGM/UA invites you to be part of a unique, new adventure in television
programming —the MGM /UA PREMIERE NETWORK: 24 top quality, theatrical
motion pictures with no prior network exposure. Each outstanding feature is

available on a barter basis, one each month over a two-year period.*
MGM/UA Premiere Network...It's a premiere you won't want to miss!

24 Major Theatrical Motion Pictures.”

THE BEASTMASTER ENDANGERED SPECIES RETURN OF
THE BLACK STALLION FAME A MAN CALLED HORSE
RETURNS THE FINAL OPTION ROMANTIC COMEDY
BRAINSTORM FORCED VENGEANCE SHOOT THE MOON
CANNERY ROW THE FORMULA A STRANGER IS WATCHING
CLASH OF THE TITANS  THE FRENCH THIEF
CUBA LIEUTENANT'S WOMAN  TRUE CONFESSIONS
CURSE OF THE THE ICE PIRATES WHOSE LIFE IS IT ANYWAY?
PINK PANTHER MISUNDERSTOOD THE YEAR OF
MY FAVORITE YEAR LIVING DANGEROUSLY
PENNIES FROM HEAVEN
RECKLESS

‘--‘:’r_x-_..._r_\\'nr-.'.- e
TELEVISION
SIXTY YEARS OF GREAT ENTERTAINMENT

he feature of the month will be available for a **24 of the above 26 titles will comprise



Sept. 15—Radio-Television News Directors Associ-
ation region four meeting, with Oklahoma AP and Uni-
versity of Oklahoma. Norman, Okla.

Sept. 15—Radio-Television News Directors Associ-
ation region five meeting with Northwest News Broad-
casters Association. Eau Claire, Wis.

Sept. 15—Radio-Television News Directors Associ-
ation region nine meeting with Louisiana AP. Royal
Sonesta, New Orleans.

Sept. 16-18—Central Educational Network fifth annu-
al national program screening. Marc Plaza hotel, Mil-
waukee. Information: Ann Delarye-Gold, (312) 545-
7500.

Sept. 16-18—Nebraska Broadcasters Association
51st annual convention. Holiday Inn, Columbus, Neb.

Sept. 16-18—National Religious Broadcasters West-
ern chapter convention. Los Angeles Marriott (Airport),
Los Angeles.

Sept. 16-19-—"The Radio Convention and Programing
Conference,” combined conventions of National Asso-
ciation of Broadcasters and Nationa! Radio Broad-
casters Association. Westin Bonaventure and Biltmore
hotels, Los Angeles.

8 Sept. 17—Conumunity Broadcasters of America
Western regional meeting. Sheraton Lakewood, Den-
ver,

Sept. 17-18—"Selling Cable TV Services,” course of-
fered by American Management Association. AMA
headquarters, New York.

Sept. 17-19—Kentucky Broadcasters Association an-
nual fall convention. Marriott, Lexington, Ky

Sept. 18—Southern Californic Cable Association
meeting. Los Angeles Airport Hilton, Los Angeles.

Sept. 18 Cabletelevision Advertising Bureau local
cable sales advertising workshop. Red Lion Inn, Oma-
ha.

Sept. 18—0hio Association of Broadeasters “small
market radic exchange.” Avalon Inn, Warren, Ohio.

Sept. 18—Hollywood Radio and Television Society
newsmaker luncheon with panel of network entertain-

ment division presidents. Beverly Wilshire hotel, Bever-
ly Hills. Calif. Information: (213) 769-4313.

Sept. 18—Aassociation of National Advertisers ninth
annual corporate advertising workshop. Waldori-As-
toria, New York.

® Sept. 18-19—Kentucky Broadcasters Association
fall convention. Marriott Resort, Lexington, Ky 4

Sept. 19—National Academy of Television Arts and
Sciences, New York chapter, drop-in luncheon. Speak-
er: Pierre Juneau, president, Canadian Broadcasting
Corp. Copacabana, New York.

8 Sept. 19—Community Broadcasters of America
Eastern regional meeting. West Park hotel, Arlington,
Va.

® Sept. 19-21—International Institute of Communi-
cations annual conference, “The Media and Informa-
tion Society: Present and Future.” Reichstag. Berlin.
Information; (01) 388-0671; lIC, Tavistock House
South, Tavistock Square, London, WC1H OLF

Sept. 20 Cabletelevision Advertising Bureau local
cable sales advertising workshop. Sheraton Denver
Airport, Denver.

Sept. 20-21—34th annual Broadcast Symposium,
sponsored by Broadcast Technology Society of Insti-
tute of Electrical and Electronics Engineers. Program
commemorating IEEE's 100th anniversary will be held.
Hotel Washingten, Washington. Informations (212) 975-
3791.

Sept. 20-22—American Women in Radio and Televi-
ston South Central area conference. Tapatio Springs
Ranch, Boern, Tex.

Sept. 21—Southern California Cable Association
fourth anniversary dinner and dance. Beverly Wilshire
hotel, Los Angeles.

Sept. 21—Radio-Television News Directors Associ-
ation region 13 meeting, with Washington chapter of
Society of Professional Journalists, Sigma Delta Chi.
Speakers include Defense Secretary Caspar Wein-
berger: Bill Leonard, former president, CBS News; Ed
Fouhy, ABC News Washington bureau chief, and Rob-
et G. Allen, communications attorney. Hilton hotel,
Washington.

Question:

WHAT ARE
OF HIGHWAY

For the answer see
page 51,

And for all the answers
about the American
trucking industry, call
(202) 7917-5236.

=
N,

THE MAJOR CA USES
DETERIORATION?

The American Trucking Associations Foundation, Inc.,

FOUNDATION @

1616 P St., N.W.. Washington, D.C. 20036
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B Sept. 21—Washington State Association of Broad-
casters radio/TV sales clinic. Wenatchee Center, Wenat-
chee, Wash.

® Sept. 21—"The Lawyer and the New Video Market-
place ill,” sponsored by American Bar Association,
Forum Committee on Communications Law. Time-
Life Building, New York.

8 Sept. 21—Community Broadcasters of America
Midwestern regional meeting. Midway Motor Lodge,
Milwaukee.

Sept. 21-22—Massachusetts Broadcasters Associ-
ation annual convention. Wastin hotel, Copley Square,
Baoston.

Sept. 21-25—10th International Broadcasting Conven-
tion (IBC), sponsored by Electronic E ngineering Asso-
ciation, Institution of Electronic and Radio Engi-
neers, Institution of Electrical Engineers, Royal
Television Society, Institute of Electrical and Elec-
tronics Engineers and Society of Motion Picture and
Television E ngineers. Metropole conference and exhi-
bition center, Brighton, England. Information: |EE, Sa-
voy Place, London, WC2R OBL; telephone: 01-240-
1871.

Sept. 22—First "Sol Taishoff [late editor-in-chief, Broad
casting magazine] broadcasting seminar, for future
leaders among broadcast news personnel,” spon
sored by Society of Professional Journalists, Signu
Delta Chi. KRON-TV San Francisco. Information: SPJ
SDX, 840 North Lake Shore Drive, Chicago 60611
(312) 649-0211.

Sept. 23—Academy of Television Arts and Science:
36th annual prime-time Emmy Awards presentation or
CBS-TV, originating from Pasadena (Calif.) Civic Audi
torium. Governor's Ball follows at Century Plaza hotei
Los Angeles.

Sept. 23-25—Third annual Great Lakes Cable TV Expc
‘84, sponsored by [linois-Indiana Cable TV Associ
ation and Michigan Cable TV Association. Indianapo
lis Convention and Exposition Center, Indianapolis. In
formation: Shirley Watson, (618) 249-6263.

Sept. 23-25—Nevada Broadcasters Association annu
al fall meeting. Harvey's South Shore, Lake Tahoe, Nev

Sept. 23-26—National Association of Telecommuni
cations Officers and Advisors, affiliate of Nationa
League of Cities, annual cenference. Sheraton El Con
quistador, Tucson, Ariz. Information: (202) 626-3115.

Sept. 24—National Association of Broadcasters re
gional meeting for small market TV broadcasters. Lo
gan Airport Hilton, Boston.

Sept. 24 —Broadcast engineering management semi
nar, sponsored by University of Wisconsin-E xtension
Holiday Inn Southeast, Madison, Wis. Information: Dot
Borchert, (608) 263-2157.

Sept. 24— Women in Cable, New York chapter, cable
follies. Waldorf-Astoria, New York.

Sept. 24-26—National Cable Television Associatior
third minority business symposium, “Cable Television
The View From the '80's.” Speakers include Bill Daniels
chairman, Daniels & Associates; Frank Biondi, HBC
chairman, and Congressman Parren Mitchelf (D-Md.)
Marbury House hotel, Washington.

Sept. 25— International Radio and Television Societ
opening newsmaker luncheon. Speaker: Leonard Gol
denson, chairman, ABC Inc. Waldorf Astoria, New York
Information: (212) 867-6650.

Sept. 25—Cabletelevision Advertising Bureau l0c2
cable sales advertising workshop. Wyndham South
park. Austin, Tex.

Sept. 25-27—National Association of Black Oume
Broadeasters eighth annual fall broadcast manage
ment conference. Ramada Renaissance hotel, Wash
ington.

Sept. 25-27—30th annual “Broadcasters’ Clinic,
sponsored by University of Wisconsin-Extension
Holiday Inn Southeast, Madison, Wis. Information: Dot
Borchert, (608) 263-2157.

Sept. 26-28—National Religious Broadcasters South
eastern chapter convention. Sheraton Atlanta, Atlanta

Sept. 27— Philadelphia Cable Club membership din
ner. Speaker: Katharine Graham, chairman, Washing
ton Post Co. Franklin Plaza hotel, Philadelphia.

Sept. 27-29—American Women in Radio and Televi
sion North Central area conference. Daytonian hotel
Dayton, Ohio.

Sept. 28—Deadline for entries in 1985 Ohio Stat
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Call our
Special Industries Office
at 1-800-243-LOAN.

Awards honoring techmical excellence in educational,
informational and public affairs broadcasting. informa-
tion: Phyliis Madry, (614) 422-0185.

Sept. 28—Society of Broadcast Engineers central New
York regional convention and equipment show. Shera-
ton Syracuse, Syracuse, N.Y. Information: (315) 423-
4001.

Sept. 28-30—North Dakota Broadcasters Association
annual convention. Ramada Inn, Grand Forks, N.D.

Sept. 28-30—Florida Association of Broadeasters an-
nual fall conference. Sandpiper Bay Resort, Port St.
Lucie, Fla.

m Sept. 28-30—Foundation for American Communi-
cations conference for journalists, “Economics and the
News," co-sponsored by Dallas Morning News. Dal-
las-Fort Worth Hilton Executive Conterence Center, Dal-
las-Fort Worth Airport.

Sept. 30-Oct. 2—New Jersey Broadcasters Associ-
ation 38th annual convention. Speakers: Edward Fritts,
president, National Association of Broadcasters; Ber-
nard Mann, president, National Radio Broadcasters
Association, and Ben Hoberman, ABC Radio. Golden
Nugget casino'hotel, Atlantic City, N.J.

Sept. 30-Oct. 2—Washington State Associaiion of
Broadcasters annual fall conference. Red Lion Inn
Pasco, Wash.

Sept. 30-Oct. 2—Kentucky CATV Association fall
convention. Gait House, Louisville.

——
October

m Oct. 1—Deadiine for entries in U.S. Television and
Radio Commercials Festival, sponsored by U.S. Festi-
vals Association. Information: (312) 834-7773.

Qct. 1-3—Second annual Women in Telecommunica-
tions conference, sponsored by FCC and American
Women in Radio and Television. Theme: "The Woman
Entrepreneur.” Washington Marriott hotel, Washington.

Oct. 1-3—Women in Cable third national professional
conference, “Cable in Context '84: Tools for Today”
Marriott hotel, Chicago. Information: (202) 296-7245.

Oct. 1-5—London Multimedia Market [1]. Gloucester
hotel, London. information: LMM, 33 Southampton

Aladdin

* indicates premiere episode

Stay & Tuned | |

A professional’s guide to the intermedia week (Sept. 3-9) '

Network television O ABC: To Save OQur
Schools, To Save Our Children (documen-
tary), Tuesday 8-11 p.m. CBS: The Boys in
Blue (comedy/drama), Sunday 8-3 p.m.
NBC: The Real Star Wars: Defense in Space
(investigative special), Saturday 10-11 p.m.

Network radic 0 ABC Information Network:
Video Blues (six-part mini-documentary),
concluding Monday (check local times). |
CBS RadioRadio: The 20th Anniversary |
Beatles Radio Special (six-hour special),
concluding Monday (check local times).
CBS Radio Network: NFL Football (seventh
season coverage), Monday-Jan. 27, 1985 |
(check local times). NBC Radio Network:
Miss America: Princess or Porno Queen
(five 90-second reports), Monday-Friday
(check local times).

Syndication O WcRB Productions: The
Bostom Pops Orchestra, Monday on 100
stations (check local times).

Cable O Arts & Entertainment: The Citadel
{10-part dramatic series), Monday 8-9
p.m.; Fanny By Gaslight {four-part roman-
tic drama), Wednesday 8-9 p.m.; Vermeer
{documentary profile), Wednesday 11-
11:45 p.m. HBO: A Single Light (young
adult drama), Monday 4-5 p.m.; The Night-
mare of Cocaine (documentary), Sunday
10-11 p.m.; The Investigators: Crusading
Reporters of the Air* (monthly comedy se-
ries), Sunday 11-11:30 p.m. Nickelodeon:
Aleddin {musical fairy tale), Sunday 3-4
p.m.

Play It Again O ABC: “Coal Miner’s Daughter” (drama), Sunday 9-11:40 p.m. CBS:
Broken Promise (drama), Tuesday 9-11 p.m. NBC: Marco Polo (four-part mini-series),
Sunday and Wednesday, 8-11 p.m.; Monday and Tuesday, 9-11 p.m.

Museum of Broadcasting O (1 East 53d Street, New York): The Honeymooners, four 60-
minute episodes, one each week, now through Sept. 29. Lucille Ball: First Lady of
Comedy. 90 minutes of programing aired three times per day, now through Sept. 13.
Metromedia and the DuMont Legacy, 90 minutes of programing aired three times per day,
now through Sept. 20. For information and air times call (212) 752-7684.
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Harold C. C;um];, Presidlent and
General Manager of KPRC-TV,
Channel 2, Houston, Texas

“A tew years from now, the rest of
the television industry will follow the lead of

KPRC-TV and the CONUS stations..”

KPRC-TV and Conus are now
partners in the

world’s first

Satellite

News Gath-

ering =

Systemn ) ]
&gy G

‘From our beginnings, we have provided
leadership and innovation in Houston,” says
Harold Crump.

“KPRC was the first station to produce a local
newscast and was selected to feed the picture of
Neil Armstrong’s historic moon walk to every
major television network in the world.

“Today, Conus allows live coverage of any breaking

news event anywhere in the entire United States.

“With this now extraordinary capability, the
American television viewer 1s once again the

beneficiary of our commercial television system
and its never-ending competitive drive for greater
excellence”

KPRC-TV begins operation this fall with its own
Ku-band uplink van, using the Conus-owned
transponder on SBS-3 and sharing SNG power
with major market stations coast to coast.

There may still be time for you to become
the exclusive SNG station in your market. Call
or write today.

Conus Communications

e s BN

612/642-4645

Y

Conus means Continental United States




Street, London, WC2E 7HQ. London; telephone: 01-
240-8676.

Oct. 2—Cabletelevision Advertising Bureau local ca-
ble sales advertising workshop. Sheraton Inn, Portland,
Ore.

Oct. 3-5—Tennessee Association of Broadcasters an-
nual convention. Hyatt Regency, Memphis.

Oct. 3-6—National Indian Communications Confer-
ence, “The Business of Media.” Tulsa Excelsior, Tulsa,
Okla.

Oct. 4—Cabletelevision Advertising Bureau local ca-
ble sales advertising workshop. Airport Hillon, Los An-
geles.

Oct. 4-5-"Reporting Public Affairs in the Year 2004,"
sponsored by Okhio State University School of Jour-
nalism. Speakers include Fred Friendly, Columbia Uni-
versity Graduate School of Journalism; Nicholas John-
son, former FCC commissioner, and Everette Dennis,
Gannett Center for Media Studies. Fawcett Center for
Tomorrow, OSU campus, Columbus, Ohio.

Oct. 4-6-—National Religious Broadcasters Eastern
regional convention. Marriott, Dulles international Air-
port. suburban Washington.

Oct. 4-7—American Women in Radio and Television
Southeast area conference. Crabtree Valley Marriott
hotel, Raleigh, N.C.

Oct. 7-9—Nebraska Broadeasters Association 51st
annual convention. Holiday Inn, Columbus. Neb.

Oct. 8-9—Natioral Religious Broadcasters South-
western chapter Convention. Astro Village Complex,
Houston.

Oct. 8-11—First International Music Video Festival of
Saint-Tropez, sponsored by French Television Chan-
nel, TF1, and R.S, Conmunication, publisher of Vid-
eo Club. French professional magazine. Hotel Byblos.
Saint-Tropez, France. U.S, contact: John Nathan, (212)
223-0044,

Oct. 9--Southern California Women in Cable meet-
ing. Speaker: Kathryn Creech, president, Council for
Cable Information. Marina Marriott hotel, Marina de
Rey, Calif.

Oct. 9—Assaciation of National Advertisers annual
promotion management workshop. Halloran House,
New York.

Oct. 9—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton Inn, Atlanta.

Oct. 10-12—Nationa!l Religious Broadeasters Mid-
western chapter convention. Yahara Center, Madison,
Wis

Oct. 10-12—Indiana Broadeasters Association fall
conference. Fort Wayne Marriott, Fort Wayne, Ind.

Oct. 10-14—Women in Communications national pro-
fessional conference, with presentation of Clarion
Awards. Theme: “Striving for Excellence.” Westin hotel,
Seattle.

Oct. 11—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Hilton at Walt Disney World,
Orlando, Fla

Oct. 11-14—National Black Media Coalition's 11th
annual conference. Theme: "Beyond 'B4: New Roles,
New Goals.” Shoreham hotel, Washington.

Oct. 11-14—Missouri Broadcasters Association fall
meeting. Marriott's Pavillion hotel, St. Louis.

Oct 11-14—American Women in Radio and Televi-
sion Western area conference. Pacific Plaza, San Fran-
cisco.

Oct. 12-14—Massachusetts Association of Broadcast-
erg annual convention. Jug End Resort and Confer-
ence Center, South Egremont, Mass.

Oct. 12-14—Illinois News Broadcasters Association
fall convention. Collinsvilie Hilton, Collinsville, IIl.

B Oct. 12-14—Foundation for American Communica-
tions conference for journalists, “Economics and the
News,” co-sponsored with Gates Foundation. Key-
stone, Colo.

Oct. 13—Unda-USA Gabriel Awards banquet. Copley
Plaza hotel, Boston.

Oct. 13—Radio-Television News Directors Associ-
ation region 10 meeting with Memphis State Universi-
ty. Memphis.

Oct. 13-17—10th annua! Vidcom International, home
video marketplace, sponsored by Perod Associates/
MIDEM Organization. Palais des Festivals, Cannes,
France.

Oct. 14-16—Pennsylvania Association of Broadeast-
ers annual fall convention. Hershey Motor Lodge and
convention center, Hershey, Pa.

Oct. 14-16—North Carolina Association of Broad-
casters fall convention. Marriott, Charlotte, N.C.

Oct. 15-18—Southern Educational Communications
Association conference and “SECA Center tor Instruc-
tional Communications Postsecondary Screening.” Ad-
am's Mark hotel, Houston.

Oct. 16—Association of National Advertigsers annual
new product marketing workshop. Hotel Roosevelt,
New York.

Oct. 16—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton North Shore, Chica-
go.

Oct. 16-18—Mid-America Cable TV convention. Hil-
ton Plaza hotel, Kansas City, Mo. Information: {913)
841-9241.

Oct. 17—Cabietelevision Advertising Bureau local ad-
vertising sales workshop. Ramada Inn, Detroit.

Oct. 17-20-American Association of Advertising
Agencies 47th annual Western region conventicn. Hotel
del Coronado, San Diego.

Oct. 18—Cabletelevision Advertising Bureau l0cal ad-
vertising sales workshop. Airport hotel, Dayton, Ohio.

Oct. 18-19—Society of Broadcast Engineers, Pitts-
burgh chapter, 11th regional convention and equip-
ment exhibit. Howard Johnson's Motor Lodge, Monroe-
ville, Pa.

Oct. 19—Caucus for Producers, Writers and Direc-
tors second annual dinner dance, featuring presenta-
tion of Distinguished Service Award and Caucus Mem-
ber of Year. Chasen's restaurant. Los Angeles.

Oct. 19—Radio-Television News Directors Associ-
ation region 12 meeting. Sheraton Center, New York.

Oct. 19-20—-Friends of Qld-Time Radio annual con-
vention. Holiday Inn-North, Holiday Plaza, Newark, N.J.

575 Madison Avenue
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HOWARD E. STARK
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Information: Jay Hickerson, (203) 795-6261 or {203)
248-2887.

Oct. 19-21—"Communications and Empowerment,”
conterence of Union for Democratic Communica-
tions. National 4-H Center, Chevy Chase. Md.

Oct. 19-21—American Women in Radio and Televi-
siion Norlheast area conference. Omni International,
Norfolk, Va.,

Oct. 21-23—Communications Expo "84, joint confer-
ence and national trade show sponsored by Canadian
Association of Broadcasters and Western Association
of Broadcast Engineers. Edmonton Convention Cen-
ter, Edmonton, Alberta. Information: Gerry Action, (613)
233-4035.

Oct. 22-24—New York State Broadcasters Associ-
ation's 30th annual meeting. Speakers include Joe Fla-
herty, CBS; Mimi Dawson, FCC. and Phil Donahue, talk
show host. Americana Inn, Albany, N.Y.

Oct. 23—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton University City,
Philadelphia.

m Oct. 23— Connecticut Broadcasters Associgtion an-
nual meeting. Lord Cromwell Inn, Cromwell, Conn.

Oct. 24-26—Ohio Association of Broadcasters fall con-
vention. New Capitol Square Hyatt, Columbus.

Oct. 25—Presentation of CEBA Awards, honoring ex-
cellence in advertising and communications geared 10
African-American audiences, by World Institute of
Black Communications. New York Hilton, New York.
Information: Linda Bowie, (212) 586-1771.

Oct. 25— nternational Radio and Television Society
newsmaker luncheon. Waldorf Astoria, New York.

Oct. 25—Cabletelevision Advertising Bureau local ad-
vertising sales workshop. Sheraton Inn, Pittsburgh.

Oct. 25-28— M DS Industry Association annual meet-
ing. Sheraton Washington, Washington. Information:
Bonnie Guthrie, (202) 639-4410.

Oct. 26-29—Texas Association of Broadcasters engi-
neering conference. Hyatt Regency hotel, San Antonio,
Tex.

Oct. 27—American Society of Composers, Authors
and Publishers entertainment industry seminar, “The
Burning Issues of the Copyright Controversy,” hosted
by UCLA Extension. Speakers include Screen Actors
Guild President Ed Asner, Representative Howard Ber-
man (D-Calif.}, Writers Guild of America Executive Di-
rector Naomi Gurian. attorney Jay Cooper and song-
writer Tom Snow. Information: (213) 825-9064.

Oct. 27-30—Texas Association of Broadcasters man-
agement convention. Hyatt Regency hotel, San Anto-
nio, Tex.

Oct. 28-30—Texas Association of Broadeasters engi-
neering conference. Hyatt Regency hatel, San Antonio,
Tex.

Oct. 28-Nov. 2—Society of Motion Picture and Televi-
sion Engineers 126th technical conference and equip-
ment exhibit. New York Hilton, New York. Infermation:
(914) 472-66086.

Oct. 29— Pennsylvania Cable Television Association
annual meeting. Trump plaza, Atlantic City, N.J. Infor-
mation: Patricia Wilson, (717} 234-2190.

Oct. 30-Nov. 1—Atlantic Cable Show. Atantic City
Convention Center, Allantic City, N..J. Information: {609)
848-1000.

Oct, 31-Nov. 1—Electromagnetic Energy Policy Alli-

aneetechnical seminar. Westin hotel, Chicago. Informa-
tion: Richard Ekfelt, {202) 452-1070.

———
November

Nov. 2—Montana Broadeasters Association sales clin-
ic. Village Red Lion Motor Inn, Missoula, Mont.

Nov. 2-9—27th annual International Film and TV
Festival of New York. New York.

Nov. 5-13—China Comm ‘84, exhibition and confer-
ence covering telecommunications. electronics and
computers. Beijing Exhibition Center. Beijing, China.
Information: Clapp & Poliak International, PO. Box
70007, Washington, 20088, (301) 657-3090.

Nov. 7-9—Oregon Association of Broadcasters fall
meeting. Salisham, Lincoln City, Ore.



&CBsinc. 194

ITS IMPORTANT AMERICA
TURNS TO © CBS NEWS

THE CRITICS’ CHOICE

In San Francisco:

“Of the three networks it (CBS) turned in the best performance
overall’’ —San Francisco Chronic